6 Essential Strategies for Improving Your SEO
As the end of the year approaches, it is important to focus on how
you can improve your business for 2016. While you may have had
some luck in Search Engine Optomization (SEO), or have just begun
to think about it, there are certain ways you can find success. John
Lincoln, CEO of Ignite Visibility, offers six important SEO
strategies outside of the basics, that are critical to getting to -- or
staying at -- the top of the search engines in 2016:
“1. Create an influencer who is a subject-matter expert.
An influencer is someone who people listen to online. When it comes
to search engine optimization, having an influencer in your corner will
mean more people link to your website, share your blog posts and
trust your content. If possible, have an influencer who is a subjectmatter expert head up the content creation on your website. This
person can be you, someone from your company or someone you
align with.
2. Develop a content-marketing strategy.
Every website should have a content strategy focused around your
top keywords. When you create content such as blog posts, videos,
whitepapers, research reports and webinars, it gives people
something to link to. In addition, the content you create can rank by
itself in the search engines. For example, if you write a blog post on
“How to Pick an SEO Company,” there is a possibility it will rank for
some of the keywords you use in the title and in the body post,
especially if the post gets linked to from other websites or shared a lot
on social media. It also helps if your website as a whole already has
significant high-quality links.
This results in high domain authority, which translates into better
rankings for all of your content. In addition, regular content creation
shows Google that your website is alive and active. By sending this
fresh content signal to Google on a continual basis, it will result in
better rankings for your website as a whole.
3. Generate powerful backlinks to your site and pages.
Having an influencer and content marketing strategy will help you
develop backlinks to your website, but it is also important to actively
be seeking ways to get people to link to you. Some of the best ways
to do this are to write for a large publication, do industry interviews
and recommend your powerful content to people who matter. You
can also hire a public relations (PR) company or an SEO company
that has a strong digital PR division to help you with this initiative.

In addition, you can also use tools like Majestic SEO to see who is
linking to your competitors. Once you identify the links to your
competitor’s sites, you can analyze these links, learn how they got
them and implement a similar strategy for your website. For example,
did they donate to a charity causing the charity to link to their site?
You can do the same thing.
4. Get your website mobile-ready.
In 2015, there was a major Google update known as Mobilegeddon.
This meant that if you did not have a mobile version of your website
by April 21, 2015, you lost a significant amount of your rankings in the
mobile version of the Google search listings.
Moving into 2016, your website needs to be mobile-ready. There are
three types of accepted options for a mobile site in Google’s
eyes:responsive design, being set up on a mobile subdomain or use
dynamic serving. Google also now ranks websites higher that apply
SEO for their apps. So if you have an app, make sure you are taking
the time to implement application SEO.
5. Move your website to HTTPS, a secure site.
Google’s Gary IIIyes sent this tweet on August 18, 2015, saying that,
“If you're an SEO and you're recommending against going HTTPS,
you're wrong, and you should feel bad.” The “S” in HTTPS stands for
security, and if your URL leads with HTTPS (https://example.com)
instead of HTTP (http://example.com), then your website is secure.
Google wants you to move your site to HTTPS so badly that they are
now giving a ranking boost to websites that are secure. As we move
into 2016, we will be seeing many new websites transferring to
HTTPS.
6. Add schema.org markup to your website.
Schema.org is a type of markup that you can put in the code of your
website. Using schema.org, you can tell Google which picture on your
site is your logo, where your reviews are, where your videos are,
what type of company you are, where you are located and much
more. Google has hinted over the last year that schema.org will help
your website rank better in Google search. Recently, Google’s John
Mueller, said in a Google Hangout on Sept. 11 (at the 21:40 minute
mark) that “over time, I think it [structured markup] is something that
might go into the rankings as well.”
When it comes to SEO in 2016, these are some of the most important
items you can focus on. Make sure you are adding fresh, high-quality
content and generating backlinks. Also, make sure you website is

mobile ready and fully secure. Outside of this, it is also important to
follow normal SEO best practices.”

